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The DOESHA CUP is an unprecedented celebration of Medicinal Marijuana in the
spirit of community. The DOESHA CUP was created to recognize and bring
greater attention to the legalization of Medical Marijuana as well as to give merit
to the outstanding companies created in support of this medical movement.

Executive produced by Green Entertainment. In 2004 the DOESHA CUP
premiered in Los Angeles and has been enjoyed by over 3000 patients and
caregiver including many celebrities. The DOESHA CUP has been the premiere
event to showcase some of the best medication in California as well as attracting a
host of prime vendors which cater primarily to the Medical Marijuana

Community.




DOESHA CUP HISTORY

The DOESHA CUP was established in 2004 as a celebration of the legalization of
Medical Marijuana and the achievements of the people and companies in the
community which support the Compassionate Use Act (Prop 215). The event was
first introduced as an event of the night occurring at the end of the year and the
celebration has since grown to carryon throughout an entire day.

In U A A @k, @ecognition of the Medical Marijuana
laws have been limited which consequently has led
potential patients to be kept in the dark. The
DOESHA CUP, created by Green Entertainment, was
envisioned as a vehicle to increase patient
awareness of new products while providing an
opportunity for vendors to market themselves in an
event directed solely to their primary demographic.




DC EXPERIENCE - The Cup

The DOESHA CUP is an exclusive event for the Medical Marijuana Community,
where celebrities, patients and vendors network and socialize during an all day
event filled with activities surrounding the DOESHA CUP. The CUP is a tasting
competition of 10-15 different strains tested by 200 judges competing for the
prime position as the 2009 DOESHA CUP Winner earning cash prizes up to $2500
and ultimate bragging rights. In addition to the Tasting Competition, the DOESHA
CUP offers attendees an exclusive experience through the following events and
attractions:
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DOESHA CUP EXPERIENCE

Your company is invited to sponsor this exclusive event surrounding the infamous
DOESHA CUP Tasting Competition. As a sponsor of this wonderful event you are
supporting the Medical Marijuana Community while at the same time reaching a
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You will receive great marketing and outreach opportunities along with regional

and national corporate goodwill.
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THE CUP - CONTEST SUBMISSIONS

Green Entertainment is proud to announce the Fifth Annual DOESHA CUP Tasting
Competition. 10.pv  OOOAET Oh ¢nmnmn EOACAOh p 7EITT
Judging will take place during the DOESHA CUP event and winners will be

announced on stage at 10pm. The announcement will guarantee the winner an

opportunity to be recognized by all guests.
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DOESHA CUP VIP ROOM

The DOESHA CUP VIP Room is a private room designated exclusively to
very important persons attending the DOESHA CUP. VIP guests include
celebrities, performers, media executives and other VIPs. Past celebrity
attendees include Mike Tyson, Alex Thomas, Wood Harris, Chyna, Ray J,
Redman, Coolio, and many more.

Atmosphere: Lounge

Room Elements: Bar, Sampling Area, Food,
Sound System, Doesha Girls

Room Capacity: 200 persons




DOESHA CUP VIP ROOM

VIP SPONSOR

Verbal acknowledge at the event by DOESHA CUP Producers
Banner with logo in and outside the VIP Area

VIP Room Sponsor Reserved Seating for four (4)

Company name listed on all press releases and advertisements
Company name listed on VIP invitation

Company name listed on Judging Passes

One full-page 4-color ad in the DOESHA CUP Souvenir Program
One gift item in the Official DOESHA CUP Gift Bag

One luxury gift item in the Official DOESHA CUP VIP Gift Bag
DOESHA CUP VIP passes for eight (8) guests

DOESHA CUP Judging VIP passes for three (3) guests

One Luxury Area Booth with printed banner

DOESHA SPONSORSHIP FEE: $3,500 (Exclusive)
% CI ]P CO-SPONSORSHIP:  $2,000 (max 2 companies)
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SPONSORSHIP PACKAGES

PLATINUM SPONSOR PACKAGE $1,750

Company name listed on all press releases and advertisements
Company name listed on Judging Passes

One full-page 4-color ad in the DOESHA CUP Souvenir Program
One gift item in the Official DOESHA CUP Gift Bag

One luxury gift item in the Official DOESHA CUP VIP Gift Bag
DOESHA CUP VIP passes for four (6) guests

One Luxury Booth
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GOLD SPONSOR PACKAGE $1,000

A Company name listed on Judging Passes

A One full-page 4-color ad in the DOESHA CUP Souvenir
Program

A One gift item in the Official DOESHA CUP Gift Bag

A One luxury gift item in the Official DOESHA CUP VIP Gift
Bag

A DOESHA CUP VIP for two (4) guest

D ESHA A One Luxury Booth
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DOESHA CUP - VENDOR BOOTHS

The DOESHA CUP Vendor Booths are prime areas set-up within the event

location for Vendors to exhibit their products, market their companies and

conduct business. Booths are designed to attract the DOESHA CUP attendees and
provide ample space for all Vendors to be seen and recognized. With the

extension of the DOESHA CUP event hours, Vendors will have an increase in
opportunity to make sales, test products, and network. Over 600 attendees are
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LUXURY BOOTHS:  $600 (limited)

-Luxury Booths are located in areas of higher
traffic and close to the VIP and stage

PREMIERE BOOTHS: $500

-Premiere Booths are located in the general
vending area

The number of booths are limited and are available on a first come, first serve

basis. Please note: viewing of sales permit will not be required by Green

Entertainment, but copies should be brought to the event. The Vendor is

responsible for all signage, equipment and materials. Please notify Green
( : l \ P Entertainment in advance if electricity or other utilities will be needed.
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DOESHA CUP - AD PACKAGES

Individual ads in the Souvenir program are also available at the following rates.

Souvenir Program Ads

¢ One full-page 4 color ad in souvenir program $275
¢ One full-page black & white ad in souvenir program $200
¢ One half-page 4 color ad in souvenir program $125
¢ One half-page black & white ad in souvenir program $75
¢  Business card-size black & white ad in souvenir program $25
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CONTACT US

DOESHA GREEN ENTERTAINMENT
CUP 310-358-5011

SPACE IS LIMITED.
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